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Let me explain the program.

Many of you have refrigerator magnets you give to your customers in hopes they will
put it on their refrigerator. Some companies add a calendar or a football team's schedule
in hopes it will enhance the chances of being saved. But ask yourself (and be totally
honest) why a homeowner would save your magnet while discarding someone
else’'s?

In most cases, there isn't a great deal of difference between one magnet and the next.
Even those with a calendar or football schedule will surely go in the trash at the end of
the calendar year.

So, what's the answer?

The magnet must offer something of value to give the
homeowner a reason to save it!

Makes sense, doesn't it?
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We have also provided a Marketing Investment Chart showing the estimated cost of the
program based on the quantity you want to mail out (the Marketing Investment Chart is
an example only and quantities and payment plan may vary depending on your needs).



Now let me tell you why THIS Refrigerator Magnet
Program is so incredibly special.

The magnet doubles as a discount coupon and there is no better reason for a
consumer to keep and display a magnet than one that will save them money over
and over again.

The discount amount is determined by you (we recommend an amount between
$10-$25)

The magnet (discount coupon) may or may not have an expiration date.

The images were created by our artist and are copyrighted. No other magnet
provider can use these images so your magnet will be exclusive in
appearance.

The discount is available to both new and repeat customers.

Create a lifetime customer... consumers want to know their business is
appreciated and not taken for granted. This magnet discount coupon shows your
commitment to your customer and increases customer loyalty. Stop the madness of
only offering discounts or savings to new or first-time customers. Instead, practice
customer retention at its best by rewarding those customers that come back to
you time and time again.

This business card-sized magnet is an excellent 25 mil. for a secure hold that adheres
firmly to the metal surface. In addition, the color will not wash out or erase away.

INTERESTING NOTE: A customer, in an attempt to save money, found a website offering magnets at discount
prices. He ordered 10,000 of them to be distributed to his customers. Upon receipt, a magnet was placed against
a file cabinet but it would not hold and fell to the floor. It was also learned that a simple pencil eraser easily
removed the print from the front of the magnet.

Mail Concepts has developed an affordable program that makes it possible to get
your magnets in the hands of every homeowner in your service area.





















Save Money On Your Home

Heating and Cooling Sysiem...
(See How Below)

Dear Customer,

It drives me up the wall to see a department store, restaurant or some other company offer a
discount or special to what they call “new customers only.” Even though my wife or | may have
been long time customers, do they offer us a discount? Heck no! What do they think we are...
chopped liver?

Why Would a Company Treat a New Customer Better
Than an Existing Customer?

This type of thing makes me crazy and | promised myself (and my customers) that | would never
treat them that way. After all, it's my existing customers that | have to thank for the faith and
trust they’'ve placed in me that have enabled me to continue in business.

Hi, my name is John Doe and my company, (company name) has been providing (city or town)
homeowners with the latest technology in the maintenance, repair and installation techniques
on heating and cooling equipment.

To Show My Appreciation for Your Continved Business...

Along with this letter is a refrigerator magnet that should be placed on your refrigerator. You'll
note that the magnet has a discount coupon* to save you money when in need of my services.
This is how | show my appreciation to you the first time we do business together and every time
we do business together. You see... the coupon never expires. Just show it to my technician.

You may not need my services today, but at some point in time you will. And when that time
comes you can be assured that | will treat you and your home with respect and will strive to
keep your heating and cooling equipment running efficiently and will focus on keeping your
cost down and saving you money.

In addition to our heating and cooling services we also specialize in indoor air quality and carry
all the latest products proven to reduce allergy and asthma suffering and removing airborne
pollutants. You are also welcome to pick our brains for the multitude of suggestions we can
provide on ways to cut your energy usage and lower your utility bills.

Important News Relating to Home Energy Use and
Savings

1. Congress has extended some of the Tax Credits (for a limited time) that allows homeowners
to take a direct tax credit (not just a simple deduction) of up to $500 when investing in
new high efficiency heating and cooling systems. This means that homeowners can now
purchase top-of-the line heating and cooling systems for about the same that it cost for mid-
efficiency systems.

2. Technological advancements along with the need to save energy have created tremendous
interest in some relatively unknown comfort systems. Systems that appear to offer the most
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potential are what we call a Dual Fuel System, a Water Source Heat Pump and Geo-Thermal
systems. As a matter of fact, the tax credit available for Geo-Thermal systems can be
significantly higher than the $1,500 mentioned above.

Dual Fuel utilizes both an electrically powered heat pump along with a fossil fuel furnace
which results in substantial energy savings as a result of your comfort system being powered
by the most efficient energy source depending on temperature.

Water Source Heat Pumps use water to transfer temperatures from the comfort system to
the surrounding environment instead of the typical air source heat pump. This improves
efficiency and reduces energy use.

Geo-Thermal systems use the earth as the source for heat transfer by burying pipes in the
back yard or other areas around the house. This is probably the single most exciting method
of lowering energy use. Even though it has been around for a few years, it has now become
one of the premier choices of homeowners looking to save money and energy.

Efficiency levels have increased so much that some estimates show that homeowners can
save as much as $10,000 or even more in energy bills when installing some of this new
state-of-the-art equipment. And thanks to the Stimulus Act, our government is actually giving
us $1,500 or more to help pay for these new systems.

You've probably heard about the importance of annual tune-ups on your heating and
cooling systems. | don’t know if you have this service performed on a regular basis or not,
but I will tell you that on a scale of 1 to 10 this is 10+ on my list of recommendations. It will
save you money on your electric bill and reduce the chance of breakdowns. If you
haven't had this done lately, | urge you to call us to have it done ASAP.

Air Conditioning systems more than a few years old use a refrigerant known as R22 which is
commonly referred to as FREON. This refrigerant is being phased out because it has been
found to deplete the ozone layer and new, environmentally friendlier refrigerants are
replacing the old R22. The new refrigerant is not compatible with the older systems and this
will result in increased cost for R22 as inventory is reduced.

I hope you find this information helpful and invite you to call when you need us or even if you
simply have questions you would like answered.

Your SW Here LOGO

MEUIF NEIS XOOK-XXX-XXXX

Your Title }
www.website.com

P.S. Don’t forget to place my magnet on your refrigerator to keep my name and number

handy.

P.P.S. To insure customer satisfaction, all of my work is guaranteed 100%, all of the time...

or your money back. That's my pledge to you.

*Not valid with any other offer or discount.

<JOB>MCI<QTY>KL1163tc/S © 2011 Mail Concepts, Inc. All Rights Reserved.
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e Concepts... CUSTOMIZING OPTIONS
Delivering You fo Your Customers' Doorslep! M a g n et P ro g ram

The following information is required to customize the Magnet Program for you. For assistance in
completing this form please call us at 888-251-2778.

GENERAL INFORMATION
Contact Name (for program) Title
Company
Address
City State Zip
Phone ( ) Fax ( )
Email
Website
MAGNET CUSTOMIZING
1) Select your Magnet Design: ID#
2) How to show Phone Number(s): o Use Area Code o No Area Code
O Same # as in General Info Above
o Other:
3) Discount offer on Coupon: $ dollars

O Service or Any Repair (keep as shown)
0 Change Offer to:

LETTER CUSTOMIZING

1) If you would like us to use your company logo and/or scanned signature in the design of the letter, please forward us
via email high-resolution (300 dpi) color images. Files MUST be submitted as JPG/JPEG, TIF/TIFF, PSD, PDF or
EPS - or an additional fee may be incurred. You can compress the files using WinZip or Stufflt, if necessary.

If you would like for Mail Concepts to scan your signature, please sign your name in the box provided (do not cross
over box lines when writing).

Sign your name inside the
BOX lines for scanning.

FAX FORMTO: (866) 870-0926 EMAIL FORM TO: info@mailconcepts.com
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I.EITER CUSTOM IZI NG (continued from prior page)

2) How to show Sender’s Name: o Scan Signature o No Scanned Signature, Use Script Font
o Same Name as in General Info Above
0 Other Name and Title:

3) How to show Company Name: o Use Logo o No Logo, Type in Company Name

4) How to show Return Address: o Same Address as in General Info Above
o Other:

5) How to show Phone Number(s): o Use Area Code o No Area Code
O Same # as in General Info Above
o Other:

6) Name County or City:

7) Check Services Offered:
O Heating and Cooling Services (keepas shown) O Change Text

We also specialize in... (Check all that apply):

O Indoor Air Quality... eepasshowny O Change Text

O Plumbing
O Electrical
0 Add Other Service(s):

Once we have customized the marketing materials, proofs will be submitted for your approval. If changes are required,
a second set of corrected approvals will be provided at no additional costs. Further changes may incur additional costs.

Mail Concepts, Inc.
830-13 A1A North #341 = Ponte Vedra Beach, Florida 32082 = (904) 280-8422 Local - (888) 251-2778 Toll Free = (866) 870-0926 Fax
www.mailconcepts.com

FAXFORMTO: (866) 870-0926 EMAIL FORM TO: info@mailconcepts.com





